1.

2.

DY 3K

IV' CAREERINDIA

PAPER-II
TOURISM ADMINISTRATION AND MANAGEMENT

Signature and Name of Invigilator

(Signature)
(Name)
(Signature)
(Name)

4

Time : 1Y/, hours]

OMR Sheet No. :

(To be filled by the Candidate)

RomNoof [ | [ [ | [ | |

(In figures as per admission card)

Roll No.

(In words)

[Maximum Marks : 100

Number of Pages in this Booklet : 24

Number of Questions in this Booklet : 50

PN

10.
11.
12.
13.

Instructions for the Candidates

Write your roll number in the space provided on the top of
this page.
This paper consists of fifty multiple-choice type of questions.
At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the
paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do not accept an open
booklet.
Tally the number of pages and number of questions
in the booklet with the information printed on the
cover page. Faulty booklets due to pages/questions
missing or duplicate or not in serial order or any
other discrepancy should be got replaced immediately
by a correct booklet from the invigilator within the
period of 5 minutes. Afterwards, neither the Question
Booklet will be replaced nor any extra time will be
given.
(iii) After this verification is over, the OMR Sheet Number
should be entered on this Test Booklet.
Each item has four alternative responses marked (A), (B), (C)
and (D). You have to darken the circle as indicated below on
the correct response against each item.

Example:@ . @

where (C) is the correct response.

Your responses to the items are to be indicated in the OMR
Sheet given inside the Paper I Booklet only. If you mark
at any place other than in the circle in the OMR Sheet, it will
not be evaluated.

Read instructions given inside carefully.

Rough Work is to be done in the end of this booklet.

If you write your Name, Roll Number, Phone Number or put
any mark on any part of the OMR Sheet, except for the space
allotted for the relevant entries, which may disclose your
identity, or use abusive language or employ any other unfair
means such as change of response by scratching or using
white fluid, you will render yourself liable to disqualification.
You have to return the test question booklet and Original
OMR Sheet to the invigilators at the end of the examination
compulsorily and must not carry it with you outside the
Examination Hall. You are, however, allowed to carry original
question booklet and duplicate copy of OMR Sheet on
conclusion of examination.

Use only Blue/Black Ball point pen.

Use of any calculator or log table etc., is prohibited.
There is no negative marks for incorrect answers.

In case of any discrepancy in the English and Hindi versions,
English version will be taken as final.
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TOURISM ADMINISTRATION AND MANAGEMENT
Paper - I1

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All
questions are compulsory.

1.  The major deterrents for travel are
L Crimes at the destination
II.  Bad image of the destination
III.  Good weather at the destination
IV. Budget constraints for the tourist
Use the codes given below to choose the correct option.
(A) L II, III are correct.
(B) II, III, IV are correct.
(C) I, IIand]IV are correct.
(D) I III and IV are correct.

2.  Information on TAAI is listed below. Arrange these information based on the aspect that
they detail in the order as they appear in the list :

L TAAI was established in 1951

II.  Protect the rights of the traveller

III.  Undertake promotion and development of Tourism
IV. TAAIin Goais active

Use the following code to choose the correct option :

(A) Origin, activities, objectives, chapter

(B) Chapter, activities, objectives, origin

(C) Chapter, objectives, activities, origin

(D) Origin, objectives, activities, chapter

3.  For a successful tour guide, the most important qualification is
(A) efficient communication skill in the language of a tour group.
(B) to know the time schedule of the major air-lines.
(C) to have good knowledge of CRS.
(D) None of the above.
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4. Pan Am in 1976 introduced which of the following form of service between New York

and Tokyo ?
(A) Low Cost Service (B) Business Class Service
(C) Non-Stop Service (D) Auto-pilot Service

5. This consist of two lists, the first being Tourism organisations and the second being their
headquarters. The candidate has to match an item in one list with an item in the other :

List -1 List - II
1. UNWTO 1. Montreal
ii. ICAO 2. San Francisco
iii. IATA Clearing House 3. Madrid
iv. PATA 4. Geneva
Codes :

i i v

A 1 2 3 4
B 2 4 1 3
© 3 1 4 2
D 4 3 2 1

6.  Assertion (A) : It is true that every kind of enterprise must have a surplus in business if it
is to survive and do the task society has entrusted to it.

Reason (R) : The basic objective is accomplished by undertaking activities, going in
clearly defined directions, achieving goals and fulfilling a mission.

Codes :

(A) Both (A) and (R) are correct and (R) is the correct explanation of (A).

(B) Both (A) and (R) are correct, but (R) is not the correct explanation of (A).
(C) (A)istrue, but (R) is false.

(D) (A) is false, but (R) is true.

7.  The apex body which manages international aviation transport is
(A) ICAO (B) ICCAO
(C) IATA (D) None of the above
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i i i v
Aa 1 2 3 4
B 2 4 1 3
C© 3 1 4 2
® 4 3 2 1

6. AMUHAT (A) : T2 Tl & o U TR & STH & FaqEd H AU T AEE & R 39
3T AT Bl ST TG & 3 FHST gRT WY T Hr B IR AT |

HROT (R) : TR 33299 HREGAT F FH, WL T ¥ iR o0 § 310 dg=, Feai i o
A AT THYTT BT R A I U el |

BT

(A) (A) 3R (R) I T&l € 3 (R), (A) i T&l AT T |
(B) (A) 3 (R) I Wel &, o (R), (A) I Tel = 781 & |
(C) (A) T g, &g (R) T & |

(D) (A) Tera €, fhq (R) el & |

7. o 9 e S SR Sgea uRkee i ey il &
(A) STEHT3N,
(B) M@ HiTam.
(C) FETAT
(D) S H § FE T
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Which of the following is incorrect about Non-parametric tests of hypotheses ?

(A) Nominal or ordinal data

(B) Number of observations required is more than that required by parametric tests.
(C) No assumptions about population parameters are made.

(D) TItis required to estimate statistics like mean and variation in advance.

One of the uniqueness of Karl Pearson’s co-efficient of correlation is that it is
(A) not affected by change in scale or change in location

(B) affected by change in scale or change in location

(C) not affected by change in scale but by change in location

(D) affected by change in scale but not on change in location

Five-Star category hotels are also known as
(A) Rich-end hotels (B) Budget hotels
(C) Affordable hotels (D) Cost-effective hotels

Identify the type of tourism that is most famous on the route Kollam and Alleppey in
Kerala in the following :

(A) Culinary Tourism (B) Rural Tourism

(C) Backwater Tourism (D) Event Tourism

The insensitivity in the design of buildings constructed for tourism can cause
(A) Solid Pollution (B) Noise Pollution
(C) Visual Pollution (D) Water Pollution

What is a research design ?

(A) A way of conducting research that is not grounded in theory.
(B) The style in which you present your research findings.

(C) The choice between using qualitative or quantitative methods.

(D) A framework for every stage of the collection and analysis of data.
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14. The growth-share matrix (BCG-Matrix) is used as an analytical tool in

L.
ii.

1il.

Brand Marketing
New Product Development

Strategic Management

iv.  Portfolio Analysis

Codes :

(A) Onlyi,ii and iv are true.
(B) Only i, iii and iv are true.
(C) Only i, iii and iv are true.
(D) Only ii and iv are true.

15. Two lists are given below List — I has the Luxury Trains of India and List — II has the
States for which they operate on. The candidate has to match an item in List — I with an
item in the other.

List - I List - II
i. Palace-on-Wheels 1. Maharashtra
ii. Deccan Odyssey 2. Rajasthan
iii. Maharaja Express 3. Karnataka
iv. Golden Chariot 4. New Delhi

A)
(B)
©)
D)

i i i v

W A =N
—_— W N =
A D W A
N o= AW

16. Assertion (A) : Policy Decisions bring about changes in strategies and techniques for

Tourism Development.

Reason (R) : Tourism Development is possible only with the formulation of a

tourism policy.

In the context of two statements, which one of the following is correct ?
Codes :

A)
(B)
©
D)

Both (A) and (R) are true and (R) is correct explanation.

Both (A) and (R) are true, but (R) is not the correct explanation.
(A) is true, but (R) is false.

(A) is false, but (R) is true.



Q}AIIEEIIINDIA

14. TY-IR AR (S 91 ST.-Afee) T UET U aveuoncas aeE & w9 § R ST §

1.
1.
1il.

1v.

TS AT
a1 3T T
EUEIRCACERE

¢ o o
Qichlletdl HAlAAH

&<

A)
(B)
©)
D)

15. =™

Herel 1, i 3 iv GT & |

e i, iii 3T iv T & |
et ii AT iv qF T |

1 glert S e E | g — [ § WRA % ool 241 o A {T T § iR g — 11§ 59 I %

g & 5= 3 Yermteat wordt € | gt — 1 A7 ot gt — 11 1 A7 % Trer Gaferd 1 |
= -1 = - 11
i, Teg-eTH-Eed 1. WERTE
ii. SFRTSSH 2. IS
iii. TERTST TR 3. HARH
iv. Meed i@ 4. T2 oot
WS
i ii - iv
A 2 1 4 3
@ 1 2 3 4
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A)
(B)
©
D)
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17. Assertion (A) : Net working capital is a qualitative concept and it indicates the liquidity
position of the firm and suggests the extent to which working capital needs may be
financed by permanent sources of funds.

Reason (R) : A portion of the working capital should be financed from permanent sources
of funds such as equity share capital, debentures, long-term debt, preference share or
retained earnings.

Codes :

(A) Both (A) and (R) are correct and (R) is the correct explanation of (A).

(B) Both (A) and (R) are correct, but (R) is not the correct explanation of (A).
(C) (A)is true, but (R) is false.

(D) (A) is false, but (R) is true.

18. FAM tour refers to
(A) Subsidised tour for regular visitors
(B) Complementary tour for the intermediaries
(C) Incentive tour to corporate houses
(D) Tour to a farmland

19. Which one of the following is not a function of advertising ?
(A) Informing the customer
(B) Persuading the customer
(C) Reminding the customer for a repeat purchase
(D) Understanding the buying capacity of the customer

20. Trend Analysis helps comparing performance of a firm
(A) over a period of time
(B) with other firms
(C) with other industries
(D) with similar firm in other countries

21. Assertion (A) : The business of organising meetings, incentives, conferences and
exhibitions have grown to a great degree.

Reason (R) : Tourism is loosing business because of organising events.

In the context of the two statements, which one of the following is correct ?
Codes :

(A) Both (A) and (R) are true and (R) is the correct explanation.

(B) Both (A) and (R) are true, but (R) is not the correct explanation.

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.
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22.  Which of the following is not a component of a Master Budget ?
(A) Operating budgets (B) Leveraging budgets
(C) Financial budgets (D) Capital budgets

23. The Travellers Statistics excludes
(A) Travellers on Sport (B) Travellers on Religion

(C) Travellers on Transit (D) Travellers on Business

24. Assertion (A) : A person thinking about an incentive trip to South Africa may pay
insufficient attention to what is being said about an inventory report, thus increasing
the probability of a communication breakdown.

Reason (R) : The receiver has to be ready for the message so that it can be decoded into
thought.

Codes :

(A) Both (A) and (R) are correct and (R) is not the correct explanation.
(B) Both (A) and (R) are correct and (R) is the correct explanation.
(C) (A)istrue and (R) is false.

(D) (A)is false and (R) is true.

25. High degree of financial leverage means
(A) Lower debt proportion (B) High debt proportion
(C) Equal debt and equity (D) No debt

26. Assertion (A) : Statistical tests help a researcher to know whether a new medicine is
effective in controlling fever or not.

Reason (R) : Chi square (xz) test measures the degree of relationship and form of
relationship between a medicine and fever.

Codes :

(A) Both (A) and (R) are correct and (R) is correct explanation of (A).

(B) Both (A) and (R) are correct, but (R) is not a correct explanation of (A).
(C) (A)is correct and (R) is incorrect.

(D) (A)is incorrect and (R) is correct.
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27. ‘A la carte’ menu is the one where a

(A) total price is levied for the meal
(B) separate price is levied for each food
(C) discount price is levied for the meal

(D) special price is levied for special items

28. Match List-I with List-1I :

List -1 List - II
i. Trancheure 1. Floor Waiter
ii. Chef d’etage 2. Trolley Waiter
iii. Sommelier 3. Carver

iv. Chef de Wagon 4. Wine Waiter
Codes :

i i i v
A 1 3 4
B) 3 1 2
< 3 1 4

A~ 0 B~

™ 1 3 2

29. The biggest hotel group of the world is
(A) Marriot International (B) Intercontinental Hotels Group

(C) Hilton (D) Carlson

30. Textiles, padding, spring and other material used for decorating furniture and rendering it
more comfort is known as

(A) Linens (B) Upholstery

(C) Carpet (D) Bed Cover
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27. AT A 9% eidn & e
(A) TH % T U [T 319 oo STar & |
(B) &% @M % [o1T eAT-3eT S fora S € |
(C) @M % fou T%ar 3 o Sar § o
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28. g — I g — 11 ¥ e

T -1 = - 11
i. g 1. ®IR IR
ii. ¥® T TAS 2. et deX
iii. QAT 3. R
iv. 9% T amm 4. FEAIAX
FS:

1 il i iv
A 1 3 4 2
B 3 1 2 4
© 3 1 4 2
™ 1 3 2 4

29. fova 1 wEH TS e W ©
(A) BRFE EHIAA
(B) ¥ BIeet THE
(C) fever
(D) et

30. TR @ G AT 3T 3Ny RMSE S & e o, ofem, fomm aur o 9mmi & s
T AT AT &

(A) T
(B) aTE
(C) el
(D) =T
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31. The sampling design where every item of the universe has an equal chance of inclusion in
the sample refers as

(A) Non-probability sampling (B) Probability sampling

(C) Stratified sampling (D) Cluster-sampling

32. Identify the route of Orient Express train.
(A) Paris — Rome
(B) Paris — London
(C) Paris — Istanbul

(D) Paris — Bonn

33. The main criterion to be used in the classification of international visitors by place of

origin is
(A) country of birth (B) country of issue of passport
(C) country of Nationality (D) country of residence

34. Cost of issuing new shares to public is known as
(A) cost of equity (B) marginal cost

(C) cost of capital (D) flotation cost

35. National Highway -12 is between
(A) Jabalpur — Jaipur
(B) Allahabad — Varanasi
(C) Gorakhpur — Varanasi

(D) Delhi — Lucknow
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(D) e fopu ST bt ATl

T o G-12 s S 5 € 2
(A) VIR - AT

(B) TRMERE - ARTOTE

(C) TRER - AR

(D) Toel - TS
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36. Determine the correct global indicator for the journey BKK — MNL — SYD.

(A) AT (B) EH

(C) AP (D) PA

37. The fees for operating a tour is commonly levied as
(A) Mark-up (B) Service-charges

(C) Security-charges (D) Meet-up

38. Largest Cruiseline company of the world is
(A) NYKline
(B) Mediterranean shipping company SA
(C) Royal Caribbean Cruises Ltd.

(D) Carnival Corporation

39. The strategy adopted for transition to more sustainable development practices in the world
at Earth Summit 1992 is known as

(A) Agenda?27 (B) Agenda?21

(C) Agenda?29 (D) Agenda 23

40. What is the IATA code for Toronto city of Canada ?
(A) YYQ B) YYZ

(C) TOS (D) TOY



36.

37.

38.

39.

40.
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BKK-MNL-SYD a1 & et W&l afvass Tehash e & |
(A) AT
(B) EH
(C) AP
(D) PA

T T % T W SR ST STelT Y[oeh et &
(A) TTh-3T9

(B) QaI-IER

(©) MR

(D) Te-3ma

faea =t 9ag IE1 ST AR HOA §

(A) THAEH, T

(B) WSt it shut 3faToT 3Tvhieh
(C) et HATTF FHoist fot.

(D) ST BRI

o witHe, 1992 ® favar § aifueh Tee forbrd i 3R UshAUT ¥ STUTE TE TUHITAT i T Faet
£

(A) TSweT 27

(B) Ts=I21

(C) usi=T 29

(D) Usi=eT 23

FHATET & TR TEX & (o7 3ME T T, I T & 2
(A) TR,

(B) W EAESS.

(C) 3r3mud.

(D) 3.3
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41. A test of statistical significance indicates how confident the researcher is about :
(A) The inter-coder reliability of their structured interview schedule
(B) Sample size
(C) Understanding the difference between bivariate and multivariate analysis

(D) Generalizing their findings from sample

42. The attitude of copying tourists behaviour among the local people is called as
(A) Demanding effect (B) Demonstration effect
(C) Demoralising effect (D) Demarking effect

43. “The aim of marketing is to make selling unnecessary” is a famous statement by
(A) Henry Ford (B) Walt Disney
(C) Peter Drucker (D) Gary Armstrong

44. The Tourism Product is unique in a way that the
(A) Product can be transferred to anywhere.
(B) Product must be reached by consumers for consumption.
(C) Product will be the easiest to prepare for service.

(D) Product can be preserved for future.

45. What is the most common sequence of tourism development in developing countries ?
(A) Domestic tourism followed by inbound tourism.
(B) Concurrent development of domestic and inbound tourism.
(C) Inbound tourism followed by domestic tourism.

(D) Inbound religious tourism followed by domestic tourism.

46. Which is known as the top most marketing destination for medical tourism in India ?
(A) All India Institute of Medical Sciences
(B) Indra Prastha Apollo Hospital
(C) Safdar Jung Hospital
(D) Sir Gangaram Hospital



41.

42,

43.

44.
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ifeTeha Tee S TRIETOT SR & fof STTHeMehd! 38k IR | o1 ST9ad & 2
(A) ST AN AIEIHR HAHH Hi ZIHIST [ava@=iadr

(B) WY F HER

(C) 5= 3R sger faweiyor % e o 3fd¥ = qHemT

(D) WS | YU TR T HHIHIOT AT

TG TR | qFeshi & aeR 1 TeheT HH B UG i Hel ST &
(A) WATHRT g9E

(B) W9 e

(C) Zarcamel oo

(D) emafaet yame

“feTTUTT ol SET Tash! i SHEYTSH AT & UiEg i
(A) T ®E

(B) awe fest

(C) drReTgH

(D) R S

Wi AT T YHR I € fF

(A) SIS I FEr O ST ST Gehell € |

(B) SIS §RT SYFNT & feT SIS T g &Il & |
(C) 3R I FGd WAaT ¥ Terl & o0 Jam feam s |
(D) SR i Aiasd o fIT s S Feha € |

foreprasiier <m § Tde foehr o1 Gad 379 ShH o1 € 2
(A) el T R 3HF 915 iqdral i

(B) IRl UA At WS 1 WAy forehr

(C) 3IidamRT T 3R ST o1F Be] T

(D) SiTaTT €N e T 39 918 Tie] Yie

IRA § Fafehedia qdes o1 91y faqur Taeg b a1 & 2
(A)  IREet IR SR G

(B) IXURY STUTAT 3TAT

(C) TRRISHT STATA

(D) TR 3T
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Read the passage given below and answer the questions 47 to 50 :

‘Holidays’ emerged out of holydays. Holydays are those that are celebrated or
commemorated based on the importance of that day. Holydays were free days. Diwali, Eid,
Christmas are some examples for holydays. ‘Saturnalia’ was a Roman religious day. Religious
days kept holy were turning secular on celebration of National Events and tribute to National
Leaders. Public activities on holydays were moving from prayer to pleasure. In 1552, King
Edward VI of England ordered for the celebration of holidays. The efforts of International
Labour Organization, through its Convention in 1936, to effect holidays with pay for the
industrial labourers paved way for the Mass Movement of people and inturn the growth of
tourism too. These paid holidays became an annual feature of the industries to be termed as

annual holidays later in the twentieth century.

47. The days of religious practices were termed as
(A) Holidays (B) Holydays
(C) Happy days (D) Healing days

48. One of the following is a factor that turned holydays to holidays
(A) Public activities turning to pleasure from prayer
(B) Romans celebrating Saturnalia
(C) International Labour Organization Convention

(D) Mass Movement of People

49. Which among the following evolved to annual holiday ?
(A) Holiday (B) Holyday
(C) Paid holiday (D) Free day

50. The passage can be given the title of
(A) History of Holydays (B) History of Free days
(C) History of Secular days (D) History of Holidays



TATeTEe Terier i Ul 3 U9 47 ¥ 50 T 3T ST
ufe foAt # ¥ Bfgd & 57 foet € 1 ufew fe o € 1 39 fafyr & wewa % TR W T Srera
AR AT S & | 9fad 67 @rett fe7 & | faret, 35, fhaue ufas e & $5 Semeor €
YA Teh AT &ieh 5T o7 | etk o ufe o, o7 dR-oR I Sareit ot Fgistier 39 3%
UL Fe13T & 6 Scd T & A1 gufRuet g ot | enfie feAT W ol fharsherd ureET ¥ 31
W T URATTT & T | a9 1552 H Eele o T Ueas-VI = gl &1 57 T & 3789 fgam o |
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STCRICT o1 TS o 310 a9 1936 o T & AIeAT § Heieh SiHehl Sl e & 9 gigar
feu ST & varEl 9 9 @@ § ARl % U S ¥ g8 SR S I Gl e Wi oo
Toehra g3 | I T Aied Siedt ST 1 AU RIS o9 TE, 915 | s 95t § 5= o gigat
T ST & |

47.

48.

49.

50.

AR Teatt o famT bt el STrar on
(A) g

(B) dia &=

(C) it e

(D) @Ay e

ufes 57 &1 2 A1 {57 T J1eT U HRe FEfeiad €

(A) YT & UG B S8e aTel @i [ohaTeherTy

(B) HETTEAT FRT YeIAIAT HATAT ST

(C) <RI o9 G AT

(D) g G&A § T T U STE @ SO STIE T1-STHT

ffetiaa & & i i ggt # uRafd §3i 2
(A) FEFE

(B) diaA =

(C) daTEE Afed Sigar

(D) @t g

TEIET ST e ST ST Tehell &
(A) ufe feat = Sfera
(B) @rett fA1 &1 siera
(C) wHfRueT T 1 3ferere
(D) gfeat o e
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Space For Rough Work



