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IS T | Geft g8 A1 o Wier-Hiat &1 gfeeht TR 7 #3|
e U8 W U MEIITER Y9T-YRaehT o I8 a1 991 i
TEAT T ST E Ok I ot foh A QX ¥ 1 oot gfiert
ot gg/ 99 & & 9 ganT o T & o whftaet 6 T &
Jrria feret oft UK =t Afequt qfeent WewR T &L qen
I THT 0 A TR SWeh LT UX O Wel U9=-fient o
| 3k faT emueRT Ut fime fod SR sees s A
TRt WY1 -UferehT ATE o ST 3T T & 3mrueht sifaftn
waa faar sy
(iii) 39 ST4 % G TeT-f&IehT 1 Fo8 OMR T3 W 3ifehd i

3R OMR T 1 FoR 36 J¥-Tfqehrt W 3ifehd T <1
Y& I & fau 9R W fawen (1), (2), (3) a9 (4) & ™ T
MIHT TET W F I ! U7 ¥ W HIa FHIAT § S T
fe@mn T}
T|WEO: D Q @ @ dF (3) Wl I e
T o I hael W9 YRt & o< fed T OMR Toeh W&
3ifhd w1 €1 Al 39 OMR 5% R &8 731 g1 o 37t fahelt
3T WM W IW Fa=ifehd ¥ §, 1 SHeh1 Yedishd &l 2rm |
o<t fod T e = smEe o8 |
%= %M (Rough Work) 39 I & 21f<H 78 W H |
Ffg 39 OMR 3% W F9d TIM & 3T 791 A1, U TR,
T TR A1 %18 off T fog f9ad et ve=m 2 we, Sifehd wd
T SAYeT A9 W H WA FW T, A FE T A0 WEA B
AN A ¥, S R eifwa fRY T I o frer an wine @t @
FEe df wdien % ferd sl ifta fF S wed ¥
39! TRIeT THE 81 W I OMR T3k e T8Ica 1 Aler
STTEYTE © AR e Gy F 915 39 ST W WaT I ¥
T TR ST | AR 119 qXaT S T a1 T99-IRent a2 OMR
Tk 1 Giiohe Ffd 70 1Y o T 9ehd! ¢ |
HaA /T ATA WIS U T & TEAHTA i
foret off TR T WU (HTAFTIET ) AT A AR IM(G T
v afsta &1
A STRI ok [T hIg Teh IR 3ieh 7T&l & |
Ffe U =1 &S foawo # +i fognfa 21, @ s faawo sffm
M ST

(if)

J-6315

Ju—y

P.T.O.



IV' CAREERINDIA

MASS COMMUNICATION AND JOURNALISM
PAPER - II1I

Note : This paper contains seventy five (75) objective type questions of two (2) marks each. All
questions are compulsory.

1. Non-verbal communication is done through codes.

(1)  critical (2) preferential (3) legal (4) moral

2. The concept of valid knowledge is discussed as part of :
(1) political communication (2) cultural communication

(3) structural communication (4) post-structuralist communication

3. A dynamic interaction between reader and message will result in :

(1) conflict (2) similarity (3) meaning (4) focus

4.  The interpretation of information in a way that is consistent with the person’s existing opinion
is described as :

(1) selective exposure (2)  selective matching
(3) selective sampling (4) selective distortion
5.  The concept of development emanated directly from theories of :
(1) economic take-off (2) political power
(3) nationalism (4) social evolution
6.  Developmental reporting has the element of :
(1) bias (2) modelling (3) advocacy (4) repetition

7. In the organic model of development, the beneficiaries become :

(1) listeners (2) viewers (3) communicators (4) consumers

e

N
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SEER AR THARTRAT

WU - 111

e ;39 TTE H UeE (75) - fashedta Y9 1 Ue U9 % 9 (2) of €1 Wt g Sifrard ¥

1. R-aifaw g9 ffafea 8 @ f5g s & 93 o s @2
(1) vty 2 = (3) FH (4) Hfew
2. Y T w FAIURON St fae= fAfafaa 9 F 9§ |1 A6
(1) T F=R (2) wiEFfF TR
(3) HETHS HAR (4) SH-HEAEE FEAR
3. URE U Ge¥ & o TAcHs A fan frfafea § 9 fead uftod 2t ?
(1) ¥ (2) HEAA@ @) a9 (4) TRIHRE (Hhs)
4. I HI 39 qF ¥ ren 5 fw Afad w1 Hise T F € € 0 FHeard § 2
(1) =FE THRUIST (2) =EAHS et
(3) =EATHE W= (4) =ErETCH ferpfa
5. fosm @t stayron frefates § 9 few fagia 9 S@ g €2
(1) emfie SeM Ht 3R () T v
(3) AR (4) HHIST g™
6. faskmmcs fafén § wiF-o1 9 wfie war 82
(1), e (2) wSferT (3) e WA (4) TR
7. oo & 9 Aied o ol #1999 € 2
(1) g (2) T=w (3) WS (4) U
el | ;
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8.  When an outsider questions the meanings and methods of the project for verification purpose,
it is called :
(1) external audit (2) outsider brief (3) debriefing (4) pool vigilance
9.  The concept of central limit theorem helps in the computation of :
(1) confidence level (2) confidence interval
(3) random error (4) sampling error
10. The present Chairman of the Press Council of India is :
(1)  Justice Markandeya Katju (2) Justice C.K. Prasad
(3) Justice A. Parashar (4) Justice Ruma Pal
11. The professional body, Public Relations Circle, was established at :
(1) Mumbai (2) Kolkata (3) Chennai (4) Hyderabad
12. The first public sector institution to employ public relations practices in India was :
(1) Indian Railways (2)  Bharath Electronics Limited
(3) Hindustan Aeronautics Limited (4) Bharath Heavy Electricals Limited
13. Thefirst country to envisage a computeropolis to manage the future activities of an information
society is :
(1) The United States (2) France
(3) South Korea (4) Japan
14. Contestation over symbols, language and representation in media is known as :
(I) media activism (2) mediascape
(3) media pedagogy (4) media construction
vons AN ‘
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ST GRS 1G9 i & 329 W a8l Al 39 A9 T ggfaal & o H 99 L § a1 98
W%:

(1) vRFaE e (2) oed Gfwdet (3)  foufawderer (4)  wEh S

HT HH THT T SFAIYNON TEfaNEd i 9RO § HEEdT St § 2

(1) wifred oaa (2) wifFEed geaa
(3) uRf=s Ffe (4) wfaead Ffe
10.  YRATT 39 FHA F A STA8 HiA § 2
(1) ~ATaTEe ARehe s (2) ATETETe Wi, T
(3) AV T. INIR (4) AT A U
11. =HEEas e, ‘e qead afdher’ el Tefa gem o1 ?
(1) = (2) T (3) = (4) TeTER
12. 9Rd H ek Geqeh qiaifed) o faf=ifsm & orer qom wie &5ig SeM HiA-91 7 ?
(1) R Yo (2) WA s fa.
(3) feewm Qe fo. (4) 9GSO TAHIRAE .
13. I GuS &1 wielt fafafeEi s gefad w6 o fod wreqedifad 1 swedd s die Y9H QF
HA-TT?
(1) e ®m (2) wE
(3) sfem i (4) A
14. wifem o fa=i, ww iR yfaeqo % Fare R faarg #1 31 Fed § 2
(1) wifean Ao/ Afswaamem 2) wifeaew
(3) wifean feremares (4) hfean fmfo
el | 5
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Most case studies involve :
(1) concealment (2) inductive reasoning

(3) non-procedural inquiry (4) philosophical backgrounding

Who described media contents as cultural products ?
(1) Marshal Mc Luhan (2) E.M. Rogers
(3) Newcomb (4) Theodor Adorno

In the case of Ministry of Information and Broadcasting Vs. Cricket Association of Bengal,
the Supreme Court judgement led to :

(1) censorship of foreign journals

(2) freeing electronic media from government monopoly
(3) imposition of surcharge on media advertisements

(4) restriction of media coverage of cricket matches

The Press Council of India is a :
(1) non-judicial body (2) - private entity
(3) non-statutory body (4)  quasi-judicial body

The Central Board of Information was the forerunner of :

(1) Press Information Bureau (2) Directorate of Information and Broadcasting
(3) War Publicity Board (4) FICCI

Who wrote the book, The Media and Democracy ?
(1) John F. Kennedy (2) John Keane
(3) Walter Lippmann (4) Herbert Gans

Intensity sampling is used in :
(1) heuristic research (2) exploratory research

(3) diagnostic research (4) historical research

e :



15. a9 e frefanad 1 gt w6 §
1) fou= (2)  SANTHHRCHS ThOM
B) R-wrEfafyw o 4) <RI g8yl
16. wifean fowg a¥g =1 Wiwpfds Scag & €9 H v forem fhan 22
(1) e Hh g 2) ium. e
(3) T 4) e TEr
17. I TE YERU HAGE S G fRohe WE % AHA § ated =maed % e 3 fRe R yga
[ERIE
(1) foce ufmmet w1 99 (sAfvE=)
(2) TARIEF Hfear T THR THIEFR ¥ T HE
(3) e fagmai ® sifrgyur @
(4) fwde 89 & difea s W yfasy
18. 9RdH S wrfaa @ &2
(1) TR frm 2) it =
(@) R-fafuw fam (4)  Frg-=tas e
19. T &1 ks are feafafed § @ fease s 22
(1) S8 g () N T R e
(@) IS TEAR A (4) frel (T3 1L eTE.)
20. ‘<t wifean woe SHehEt TS T fee foret §2
(1) < TH, HAE Q) WFFA
(3) ae faers (4) T TH
21. diear giaerae &1 SwanT fhe faman S € 2
(1) STgvaraa WY (PYRes fmd) (2)  T=vomeds Wy
(3) TR sy (4) Ufqerees Y
ress A NAN A 7
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22. The cumulative scale in social science research was developed by :
(1) L.L. Thrust stone (2) Likert
(3) Louis Guttman (4) Charles E. Osgood
23. The correlation computed between pairs of variables is known as :
(1) Q type factor analysis (2) R type factor analysis
(3) P type factor analysis (4) S type factor analysis
24. Before a case study researcher conducts a pilot study, he must construct a :
(1) study protocol (2) classic research design
(3) historical diary (4) legal code
25. Gender is a/an level of measurement in mass communication research.
(1) nominal (2) ordinal (3) <intermediate (4) ratio
26. One-tailed test and two-tailed test are associated with :
(1) Causation (2) concepts (3) constructs (4) hypothesis
27. In Jakobson’s model, the constitutive factors in an act of communication number is :
(1) three (2) four (3) five (4) six
28. The rights granted under Article 19 of the Indian constitution are available to :
(1) corporate persons only (2) legal persons only
(3) Indian citizens only (4) non-Indians also
29. The Freudian concept of ‘The desire to see the unseeable’, is one of the leading arguments
behind the nature of the pleasure of the media text. It is called :
(1) Minia (2) Scophophillia (3) Hydrofobia (4) Hyper-reality
e ;
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22. wmIfee fogm oy § Soeft S fees g fassfad fan o an 2
(1) TATA I= =N 2) fo=e
(3) =W AT (4) = 3. TS
23. =R % FHI % od TEEEY I FHEAN ¢ 2
1) Q2EY HES foget (2) R <EY AT faver
(3) P 2REY UAEE fogero 4) S <Ed S favero
24, HY TS MuFHT Pl TAHE (A1 TE@E) Wt A ¥ Yool ffafad o1 fmio s =i
(1) = e (2) e fae festrga
(3) Uferfe e (4) L A
25. W9 GOR WY § Sl TR T A R
(1) Wihfah (2) wEgIR (3) HETEA (4) ergud
26. TA-IGE W IR 2-IeqE o Frefafad # ¥ fhus @y g €2
(1) SE-HRU T (2) STEIEROMY
(3) WY (4)  WEwET
27. e JiauH H, HUR @ % Uk w1 ° TR Seaeds 7 |
(1) = (2)." =R (3) U (4) TT
28. YRd & WAMM & I we-19 & T=rid YeH fod T sifysr frefafaa o @ f6d Suass 272
(1) I HIAN AR () Faa fafasw =fwm
(3) e W™ AT @) R-aRdE o
29. TRIUE Wi TR foh ST 3@ A 76 § SH @A 1 3991 Bl ], Hifedq TR wT TH=I i YHid
& e off I8 T THE Th R
(1) fafzem () IEITEAS
(3) 9 /TR RIS (4) TEW fEufaed
el | )
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The test that involves placing two versions of an advertisements in the same issue of newspaper
is called :

(1) Split-run test (2) Gall-up-Robinson impact test

(3) Daniel-starch test (4) Perlson-Influence test

The techniques of scheduling media that involves purchasing a large amount of space is
called :

(1) Media Concentration theory (2) Media Dominant theory

(3) Media Monitoring theory (4) Media Effects theory

When a set of commercials or announcements is to be written and if it generates a lengthy
copy, it is called :

(1) donut copy (2) core copy (3) modulated copy (4) open copy

Aerial advertising is a form of :
(1) print media (2) in-house advertising

(3) electronic advertising (4) out-door advertising

‘The post-test only control group design’ is amenable to the application of :
(1) ANOVA (2) t-test

(3) Chi-square test (4) Partial Correlation

The data and instructions for a computer are known as :

(1) hardware (2) software (3) malware (4) programmer

Harold Evans was the editor of :
(1) The Mirror (2) The Sunday Guardian

(3) The Times (London) (4) The Daily Express

rons AR 1
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TUER 93 % TF & ik | fommoi & < Gehor W | Grelf-2d UIefo7 1 Heeldl © 2
1) fore-w wam (2) - STI-UT=HT YA T
(@) ErFa-wrE g (4) TAEA-gE qHeTo

HifeAm STIg=TRI0 & TR S €I i TS A6 o1 9 T & 1 Feamd! ¢ 7
(1) difew go=u fagm= (2) Hifea yaa fagm=
(3) Tifean Al (srdtem) fag (4) Hifew yue fagr

T FHRT IR a1 =eens o ¥ ® fae § iR af I @ it giea & 8, @ 9% R/
FHEAT § ?

(1) 217wt (2) HRFG (3) Tiegoles Hidl  (4) faga (I gan) Hid

e (aa) foaqme f=fafas w1 &9 § .
(1) g Hifen (2) TA-THY fammad
(3) TotEeie fammaa (4) - fagmmA

‘& Ire-Tw SiFE wera g9 fesmed’ I' feaet erquafaa €2
(1) sHmEn (2) t9hE
(3) FHE-THI T (4) iR HEEE

FR % T Tar 3R ST I T Fel Sl © 2
(1) TR (2) HwRIR (3) TAAR (4) TR

lce 399 fomass qres 9 ?
1) € (2) < ge misa
3) & e (Aved) (4) < <ot T

e g
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37. Four audience dimentions evaluated to determine effectiveness of a specific PR Programme
are :
(1) Coverage, target, influence and objectives
(2) Influence, response, coverage and impact
(3) Response, target, influence and message
(4) Message, influence, impact and target
38. The House Journal “Hamara” is published by :
(1) Air India (2) Bank of India
(3) Indian Hotels (4) Hindustan Lever Ltd.
39. Public Relations was developed as a unique practice first in :
(1) Great Britain  (2) Germany (3) France (4) The United States
40. The four basic inks to a full range colours found in four colour printing are identified as :
(1) range colours (2) premium colours
(3) process colours (4) production colours
41. A visual path that flows from the upper corner to the lower right is identified as :
(1) visual index (2) visual flight
(3) optical crossline (4) gutenberg diagonal
42. The Television without Frontiers Directive was introduced in :
(1) The United States (2) The European Union
(3) Latin America (4) Australia
43.. The portion of a subject to be shown on camera is called :
(1) anatomical designation (2) grouping designation
(3) perspective designation (4) focal designation
rons AN 5
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fafere 9.R. Jrom &t gumEguia a3 % fod S99 gian STl o1 qedic ot S
€2

(1) e, TR, G AR 3T

(2) HmE, Saret giafsran, Fevst R g
(3) e Wfafska, TR, FWE iR Haw
(4) "W, g, s SR eRie

T fsreet, R fRed wemifiTa foan St § 2

(1) TR Efea (2) o @i gfean

(3) ez e (4) Tegwm o fafues

@l AT 1 SIS 9d1 o €9 § gagem forq <u § faefaa foam o on?
(1) U< fored (2) A (B) wH (4) IS W™

IR T ATt gt B 9@ S ATt =R et wtedi & G % g <R R Fed |
(1) &0 IE (2) At
(3) fsran (4) T3

gfes 79 St S0 ®F @ o Tfed IR yanfed g ® frefafed 7w & s s e

(1) 3w gEws (2) 3fem 3em
(3) SRal ShHIHATE (4) A i

e TR SAITaST shal Ued Tohan = o ?

(1) FiEee VeE (2) FAfrE A
(3) wfed swfem (4) et

a5 1 o1 few 59 vy W fe@mn ST =1fed 9 hearmd § 2
(1) YRR T et qe ™ (2) EHEA AHE
(3) uRuey THH (4) HHZE UGAH

e s
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The readability test of Fog Index was developed by :
(1) Rudolf Flesch  (2) James Power (3) Robert Gunning (4) Dale-Chall

Arbitrary codes in communication are :

(1) digital (2) analogic (3) non-functional (4) inappropriate

A problem-solving message based on everyday situation is referred to as :

(1)  slice of life (2) social message (3) situational info (4) simulated slogan

Who used the concept of ‘rear-view mirrorism’ in communication ?
(1) Sean McBride (2) C.P. Snow
(3) Naomi Klein (4) Marshall McLuhan

The structuralist movement of folklore was founded by :

(1) William Thomas (2) Vishnu Sharma (3) H.K. Ranganath (4) Vladimir Propp

The Eurocom Group has its headquarters in :

(1) Vienna (2) Paris (3) Bonn (4) Geneva

Editing means the elimination of :
(1) familiar words (2) superfluous words

(3) strong verbs (4) adjectives

Assertion (A) : Reasonable restrictions, as per the Indian Constitution, cannot be imposed
by the state arbitrarily.

Reason (R) : The restrictions can be imposed only according to law, subject to judicial

review.
Codes :
(1) Both (A) and (R) are true.
(2) - Both (A) and (R) are true, but (R) is not the correct explanation of (A).

)
(3) (A) is true, but (R) is false.
(4) (A)is false, but (R) is true.

rons AR 2
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TR S 1 ToHTadl Te foRd famfaa foham o ?
(1) TSTH W (2) T AR (3) e e (4) Ta-9

TR H W3R hie =1 § ?
(1) fefsea (2) wEvId (B) WM-yFEiEE  (4) ST

e wfa feq =t feufg 9X snenfia o Sy |29 1 g ¢ ?
(1) Sfea & &7 (2) wmifSs dew (3) fTufoms ga@ (4) o Fad T

TR ¥ fer-= firften’ &t staumon 1 swim ffafad § 9 feaa e g2
(1) € Hwemse () wEL =
(3) A FAA (4) WA Hehered

Al FT & GLEAER! AT i fhaa g el of ?

(1) fafqew gtgmg (2)  foop vmi (3) TI& T (4) eTfeHR 9
FAHTH T4 F1 JHH FHrAd Fa WL ?

1) & (2) = @) 94 (4) SirE
TraTed 1 31 frefafed &1 v §

(1) T 99F I (2) T IR

(3) wfseme fram (4) fasoo

IMRYT (A) : YR Gfa9M % FTER, TF g1 IfeR Gd qfdey 770H &1 § T8l o 51
Ha T |

WRUT (R) : - Ffdee Hael HEAMER, =% THie & SR TR & T 5 F6hd § |

wE

(1) (A) 3R (R) < 7 )

) (A) 3R (R) TF § T, T (R), (A) FT T&I =A1€A T2l B |

(B) (A)TA T, (R) 3TTA |

(4) (A) IFE T, (R) A 1

e &
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52. Assertion (A) : Regulation of private ownership of the broadcast system by the state through
broadcast licences creates ‘a system of soft property’.
Reason (R) : It is premised on the specificities of corporate liberalism.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A)is false, but (R) is true.
53. Assertion (A) : Telecommunication is central to the process of globalisation.
Reason (R) : It is a minimum condition of participation in the emerging new economy of
the world.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
54. Assertion (A) : The concept of the construction of information society is based on a series
of myths.
Reason (R) : They provide the necessary narrative for the implementation of
communication policies.
Codes :
(1) Both (A) and (R) are true.
(2)  Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
roos [ [HHLRCANAN 1
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IMURIT (A) :  ToF FRI TR e < it Wi 1 JHR0 apdd & SR fafeee 1=
Tt w1 e’ i #dl © |

HTT (R) : 7€ HRUNE ISR o fafmareti W smenfia €1
HiS:

1) (A) IR (R) 3 T B

(2)  (A) R (R) T A €, T (R), (A) FT T = T T
(3) (A)TAE, (R) A T
)

(4) (A) 38H T, (R) ¥4 1

AR (A):  TTHIAR YOIt el or i wfohan & fod i 1

THIT (R) : 7 fava =t S a7 Aeferaren § wewifiar & fad =Faw wd €1
HiS

1) (A) 3R (R) < ¥ F)

(2)  (A) R (R) T FA €, T (R), (A) FT F& e = e
(3) (A)TFE (R) 375 T
)

(4) (A) I8E T, (R) A |

AMIHT (A) : T IS o T T STauRon 9 9 A | snafa 2

SIT (R) : 3 TR Aifadl & fraream & o3 savas gar e Hd B |
S :

(1) (A) &R (R) T 71 €1

) (A) 3R (R) T 5 §, WY (R), (A) FT T AT T 2

(3) (A) ¥ B, (R) ¥ &

(A) 39 B, (R) TF B |
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55. Assertion (A) : Governments all over the world increasingly link communication policy to
economic interests.
Reason (R) : Technology promotion in the communication sector is a viable development
strategy.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
56. Assertion (A) : Access to knowledge is always through language and other related orders
of representation.
Reason (R) :  Since language does not have clear meanings, and does not reflect shared
meanings, it contributes to the complicated structure of knowledge.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
57. Assertion (A) : Media language generates and constitutes the social world.
Reason (R) : Because it is not merely a channel of information, but also an integral part
of our experiences.
Codes :
(1) Both (A) and (R) are true.
(2). Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
aad || s




55.

56.

57.

&AREEHINHIA

afered (A) :  fava W H, TR Ham Aifasti &1 sarer @ sy snfefen fedi % any graf-ud w2 @
g

T (R) : TR &3 § Grenfient di=fq sreerem fasm wrEifa g1

&g :

(1) (A) 3R (R) I ¥ |

2) (A) 3R (R) I ¥ ¥, WA (R), (A) F FE A T2 B
(B) (A) ¥ T, (R) 1EA B
)

4) (A) 3TFA B, (R) §H B

AR (A) : T T g BHIN A1 R Gfawwor F =1 HaEensii & WA Bl g

T (R) : Hifeh 9T T T2 31 TET B § IR g% W ored wehe 7S el €, 9 IF &
Sfeet Go= | AeE <t

®Ie

1) (A) 3R (R) A ¥ F)

(2) (A) 3R (R) ST T &, TG (R), (A) BT T AT T T

(3) (A)FA T, (R) 36 &1

(4) (A) 3 E, (R) 9 |

afieRem (A):  Hifedr &t o qrfeT fava 1 o SR G #d B |

T (R) : iR 78 a1 T T <A T ¢ Afch GHR ST T AT 7 off 7
S :

(1) (A) 3R (R) ST &7 €

() (A) 3R (R) S 7 & T (R), (A) FT T =M T ¥

(3) (A) T R, (R) A &

4) (A) 9A T, (R) §H B

e 1
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58. Assertion (A) : Propaganda in the broadest sense is the technique of influencing human

action by manipulation of representations.

Reason (R) : The manipulated representations may take form less accurately, by stories
and rumours and not manifested in spoken, written, pictorial or musical
form.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

59. Find out the correct sequence of elements of the hierarchy of effect model.

1)
®)

Desire, interest, attention, action (2) Attention, desire, interest, action

Attention, interest, desire, action (4) Interest, desire, attention, action

60. Identify the correct chronological sequence of readability formula developers.

1)
2)
®)
4)

Flesch, Gray and Leary, Vogel and Washburne, Lively and Pressey
Gray and Leary, Lively and Pressey, Vogel and Washburne, Flesch
Flesch, Lively and Pressey, Vogel and Washburne, Gray and Leary

Lively and Pressey, Vogel and Washburne, Gray and Leary, Flesch

61. Identify the correct chronological order of the following communication scholars.

@)
(2)
©)

Bernard Berelson, Wilbur Schramm, Donald Shaw, Noam Chomsky
Noam Chomsky, Wilbur Schramm, Bernard Berelson, Donald Shaw
Donald Shaw, Noam Chomsky, Bernard Berelson, Wilbur Schramm

Wilbur Schramm, Donald Shaw, Noam Chomsky, Bernard Berelson
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58.

59.

60.

61.

sl

IV' CAREERINDIA

AURIT (A) :  =AUF A § Yrdvel Sie-dIs H I Ufasqull §R1 914 fohal (TeRM) i gifod
FHT HT THAE S

T (R) : Sire-dre ¥ U< Ufaequ wensti 3R STwaTel o §R ° e §9 T80 H ohd ©
AR anfaes, fefaa, fesmeren stean ififas &9 § gehe &1 2 ¥ |

wIS

1) (A) 3R (R) 3 T T
(2) (A) IR (R) A T §, W (R), (A) FT T =00 2|
(3) (A)FAE, (R) 37 T
)

(4) (A)3THA T, (R) 9 T |

qTd AISd o URIIehH o dcall ol Wel 3TshH T Siterd |

(1) 3=, w4, TaYH, o (TRE)  (2)  3TEYF, 3991, &, fhan (TRM)

(3) oFaYM, &9, 391, fohell (TRM)  (4) &f4, 3991, 99, fwan (TRm)

Teterdl wre foshTeR] 1 Wt Hershd H fad |

(1) v, 3§ q°1 R, Foid q AR, wtaet qen

(2) U qA R, Al a°q T4, o aYT ATTEH, FA
) RIY, Siteel ad U, dieiel aT AT, 3 a9 ol
) e qen U, SiSiet qe ST, U qe @R, W

3

(4

frefafad §9r fogam! o W& Heswy &l Tgan |

(1) IS sered, faeter 9m, ST i, Fra diHeht
(2) T ST, faeer 9W, S SRaHd, SHee
() THeE W, FEW SHh], SR sRadd, faeer dm

(4) faaer 9w, SHeS o, Tom SmEn!, aETE aRedH
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62. Identify the correct chronological order of books written by Journalists.

@)
2
®)
4)

A witness to an era, The Judgement, India after Gandhi, Ink in my Veins

The Judgement, A witness to an era, India after Gandhi, Ink in my Veins

A witness to an era, The Judgement, Ink in my Veins, India after Gandhi

India after Gandhi, A witness to an era, The Judgement, Ink in my Veins

63. Identify the correct sequence of Analogue Visual images.

@)
(2)
®)
4)

Infinite gradation of tone, colour, hue and grain

Colour, hue, infinite gradation of tone and grain

Hue, infinite gradation of tone, grain and colour

Grain, colour, hue and infinite gradation of tone

64. Match the following :

List-I
(Author)
(@) E.F. Schumaker
(b) Julius Nyrere
(c) Mahatma Gandhi
(d) Robert Hornik
Codes :
(@« (b) () (d)
(M. G Gv) () ()
(). @) @) o (Gv) (i)
@) @O (v) @) (i)

4) @Gv) @ (
oo [ NN

i) (i)

List-II

(Concept)

Popular participation in development
Change in power relations for development
Intermediate technology

Basic needs fulfilment
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62. TARRI N foret W frAfatad &l Sl W& HeshAaR oy |

63.

64.

(
paos [l

(1) 31 faer 2w W, < ST, Tfvear suey Tiefl, o o A de
) T S, T faes T U 5, sfvean ey e, € 3 W 9e
(3) & foei® T W 0, T SO, 39 T WIS A%, SfUean o e
) sfree s TR, 1 foew 2 U T, T SO, ¥ T W o5

@

(4

TATART 3T THIE & Wt ShH I TgaH |
(1) TAMRAE JSIA ATH <M, FHer, g TS I
(2) R, g, AR YSIE 3% 2H T I
(3) 7, TGS USIA AH 2H, U TS Her
(4) ¥, FeR, g U TR ASTH A I
-1 &l eit-11 § gafad 1 :

-1 -1

(VT ) ( 3rEYToT )

(a) 3UH. YAHL (i)  fowmE ¥ de i wriert
(b) SIferEE AR (i) fowm gq wfea daui § 9fada
(c)  TreTe et (iii) HeHel RIS
d) TR fw (iv) IR sTavasa qfd
Fe

@ () (9 (d
) @) (v) () ()
) (D) (@) (v) (i)
©G) @O (Gv) @) ()
) ({v) (1) (i) (i)

|

A
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65. Match the following :

IV' CAREERINDIA

Set-I Set-II
(Area) (Originator)
(a) Selective exposure () Elihu Katz
(b)  Voter study (i) CI. Hovland
(c) Influence of opinion leaders (i) Joseph T. Klapper
(d) Limited persuasive effect of media  (iv) P. Lazarsfeld
Codes :
@ () () (@
1 (Gv) @) @ ()
(2) (@) @) @) ()
@) (@) @Gv) @ ()
(4) () @) @Gv) @

66. Match the following :

Set-1
(Experimenter)
(a) Frey (i)
(b) E.M. Rogers (i)
(c) J. Kronenburg (i)
(d) Paul Neurath (iv)
Codes :
@ ®) (© (@
M) i) (v @) Gi)
@ Gv) @) @) )
@) @ G @) 6
@) @) (v) () ()

J-6315 |

(
il

) (
I

)
Il

Set-II
(Country of research)
India
Kenya
Turkey

Columbia
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65. Hei-1 %1 Geit-11 § Fafad »1

Tl 11
(&) (St
(a) =Af@ AfvSEE () sferg st
(b) WA SEFAT (i) wt.eTE. e
(c) STHA ST 1 g (iii) STE® 2. RN
(d) e < wfifaq srgafad gum (iv) . Srdfres

@ @® (@ (@
(v) (@) () (i)
(i) @
(i) (@v) (i)
(i) (i) (i

66. TAfatEad &1 e &L

geit-1 Tqeil-11

( wETERAt ) (e hT 29T )
(@) % ()
(b) 3T, T () e
) . AT (iii) =i
(d) A =R (iv) i
*E

@ B © @
) () (iv) (@) (if)
@ Gv) @) @) @)
) ) ) ) 6
) Gi) v ) @)

(i) (
yons I

JHI s



67. Match the following :
Set-1
(Concept/Model)
(a) Diffusion of innovation
(b) Change agent
(c) Modernising variables
(d) Integrated rural development
Codes :

(@ (b) () (d)

L @) @Gv) @) ()
(2 @) @) @) 0

G @O G @) G)
@4 Gv) @ @) ()

68. Match the following :
Set-1
(Personality)

(a) Durga Das
(b) Mario Miranda
(¢) C.Y. Chintamani
(d) Melvil Demellow
Codes :

@@ (b) (o (@

1) @) @) @ ()
2 G@v) @ @) (i)
®) @) @) @) 0
@ @) (@) @) @

69. Match the following :
Se-1
(Personality)
(a) Kasturi Srinivasan
(b) K.N. Harikumar
(c) Krishnakant
(d) Apte
Codes :

@@ () (9 ()
W @ G 6
@) ) @) @ @
@) Gv) @) @ @

@) @O Gv) (@) (i)
rons AR

IV' CAREERINDIA

Set-11
(Author/s)
Daniel Lerner
Robert McNamara
Ryan and Gross
E.M. Rogers

Set-11
(Profession)
Cartoonist
Editor
Broadcaster
Political Commentator

Set-11
(Association)
Hindustan Samachar
Samachar Bharati
United News of India
Press Trust of India

Paper-I11



67. Ft-1 S G-I § gafad L
geit-1
( TTYRTT/YTET )
(a) fewrsm 1w s=owm
(b) IS T

(c) STYfTERIRd =R (AEERNT deeH)

(d) Tenlsha ol foermd
HIE :
@ @® () (4
(1) @) (@Gv) @ ()
(2) (@) (@) @Gv) @)
@) @O @G @) (1)
4) @v) (@@ @G) (i)
68. TrAfafEa =1 faam wifva .
-1
(afeae )
(@) g™
(b) B farer
(c) iams. feamoft
(d) Fafaa feda
HIS :
@ @® () (4
(1) @) (@Gv) @ ()
(2) @v) @@ @G) (i)
3) (@) () @v) (@)
(4) (@) (@v) @) @)

@@ (b) () (d)
(1 @) @) Gv) @
(2) @) (v) () (i)
(3)  (v) (D) () ()

4 ) (i) (i)
g T

iy (v

IV' CAREERINDIA

-1
(qEF )
fae TR

D ERECR:CRIIR

ERCGARIE ]

TE-11

(FEE)

TSHIfdh ZehThR

ei-11
(|e)

e TR

i)  THER 9

99 7R ATE sfean
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Match the following :
Set-1 Set-II
(Director) (Film)

(a) Alfred Hitchcok

(i) Ikuru

b) Akira Kurosawa (i) Jurassic Park
(
(

—

iii) The Seventh Seal
iv) Dial M for Murder

(c) Steven Spielberg
(d) Ingmar Bergman
Codes :

@@ (b) (o) (d)
(i) (@) (
(iv) @ (
(i) (@) @)
(@) (i) (

N N N SN
=W N R
&2 E

Read the passage and answer the questions from 71 to 75.

James Carey was a leading American proponent of cultural studies, writing and
speaking prolifically for the past three decades. At a time when US media researchers viewed
most cultural studies work with suspicion and skepticism, Carey, in a series of seminal essays,
drew on the work of British and Canadian Scholars to defend cultural studies and contrast
it with limited - effects perspective. One essential difference he found is that limited - effects
theories focus on the transmission of accurate information from a dominant source to passive
receivers whereas cultural studies deal with the everyday rituals we rely on to structure and
interpret our experiences. Carey argued that the limited - effects view is tied to the
transmissional perspective - The idea that mass communication is The ‘Process of transmitting
messages at a distance for The purpose of control.” In the transimissional perspective, car
advertisements attempt to persuade us to buy a certain make of automobile, and political
campaign messages are designed to influence the voter to vote one way or other. They might
or might not be effective in causing us to act as they intend.

The ritual perspective, on the other hand, views mass communication as not ‘directed
towards the extension of messages in space but the maintenance of society in time, not the
act of imparting information but the representation of shared beliefs” considers in other words,
that communication is a symbolic process where by reality is produced, maintained, repaired,
and transformed.” According to carey a car advertisement sells more than transportation. It
is, depending on its actual content, possibly reaffirming The American sense of independence,
reinforcing cultural notions of male and female attractiveness, taking into consideration the
personal value of consumption regardless of the product.

Who did inspire carey to work on cultural studies ?
(1) American researchers (2) Canadian researchers

Australian researchers (4) Peruvian researchers
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Tqet-1 | Tqe-11

(v ) (foew)
(a) IaHe feawie () 3FT
(b) TR FIHTE (i) arg® uTh
(c) ¥iaa fegarent (iii) <t g Ha
(d) s’wwr{ CUEE| (iv) THEE TH ®R AEX

(a) (b) (0 (d)
M G (Gv) @) G
2 @) @@ @) (i)
@) @) @@ @
) @ (@) (v) (i
FrefafEd T &1 9e e T gl & R fafee 719 75 7@ |

ST HY IR ST 1 Y@ T JEsh ¢ ol [U8a dF <9 9 59 fawa § gerar
Y fog 9 9 ® 1 T 9H W9 Hifedn wuwdl A Giehfdes e FE &l Gog iR

foamereus gfie @ 3@ W 9, weaqut el #1 uw yEen § FX A wiepas qerm & gueda ¥ fafew
3R FAfeaa fagHl & wM *1 3R oW Wiwn oij wifiyq garal & ufden @ fadfm e

AT AR e I Tk Hifa gl & fagia & 98 Yo & YR W 2 hfga fea s ©
518 goTeeIedt #d | 9 e (ha ekl qoh T Sl §, Sefch Fisgpiaen 1eaq | gfdfed &
i el o fere am Hoamn W R #ed € TR 179 ST a7al o1 samefad sid €1 Y 1k §
Hifird g foam yome aided | 99 § - 7% foar fof S Hem ' we T ufshan € S "Rt &l e
% R W R IR B 1’ JERO uRed H FR % I 1 v g 9Ra w5 § T g fosm

FIAT % AR WS, R TSTTqe IRl o Taw 39 YR SAfehfedd fory sid § fo wagrar wenfad
TR 7a7 o1 fouet  7a 1 3 Wl €1 7H T I o STIUR M W § a8 A1 e |

T AR STSH Ryed <@ © foh < HeR siafiar § fawar wewr e & fau fefem == §
e THT W FAN & e 90 F fau ¥, Fea g o & fau @ afew w fovarai @@
wfafafre w3 & fau §, T sl § WOR U Ufqewrcnes gfhen © frad aened o ffifa foran s €,
T G ST 8, e Tt STt & iR Sur=afid foran <1 € 1 3 3 o19HR U *R 1 o= gitee
Y Afys faandt 81 38 TR I8 ST! Aened fova axg W fdt o §, Hyea: wdsd & ST
foaR I T a1 €, TR AR TR T Gishfas YRonS w1 G Ha1 §, I8 foamoia  fF s
Ffaa g T R e € 7 fF saae W
Y 1 Wiepfaw eI W wE & faw foram 9fa fman an?

(1) et weshars (2) TSI YwHars
(3) STl weeRdiel (4) UEfoEA TnEHArs

e 2



Structural perspective

Prolific speaking

(3) Limited view  (4)

Sharing beliefs

Effectiveness

72. What was the focus of limited effects perspective, according to carey ?
(1) Day - to - day experiences (2)
(3) Information transmission (4)
73. What is the purpose of car advertisements ?
(1) Persuasion (2) Repair
74. What is the use of ritual perspective ?
(1) Buying a product (2)
(3) Maintaining silence 4)
75. What is the main focus in these passages ?
(1) Cultural studies
(2) Communication process
(3) American view of the communication
(4) British Society
-00o0-
aad || 0
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72.

73.

74.

75.
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Y F TR Hifaa gua ufied § &g fag Fn g ?

(1) gfafeT & egvE (2) WHEAHS TRUE

(3) EE FHRT (4) TANEE® A9

FR F faTaT 1 29T F T 2

(1) gfqured (2) TEC FHA (3) wifHa g (4)  STRSUTA

TS URkYed 1 F1 ST 2

(1) TREl 3R =t ] 2) fawamm w1 FEeR

(3) HM I U (4) e

39 T H q&T heaeg 1 ?

(1) Hihids 1emem (2) HIR "ishal

(3) HAR I FAAGRI g (4) fafeer g
-00o0-
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Space For Rough Work
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