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MASS COMMUNICATION AND JOURNALISM
PAPER - 11

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All questions
are compulsory.

1. Narrowing communication gap between high and low segments of socio-economic status
through redundancy in communication messages is called :

(1) the entropy net (2) the communication loop
(3)  the ceiling effect (4) the macro strategy
2.  The presentational media produce of communication.
(1) acts (2) artificial languages
(3) passivity (4) physical noise
3.  The different readings of the audience derived from different sub-cultural experiences are
called :
(1) independent understanding (2) differentiation
(3) aberrant decoding (4)  conviction

4.  The prosidic codes that affect the meaning of the words are :

(1) letters and words (2) pitch and stress
(3) proximity and orientation (4) age and maturity
5.  The ABX model of Newcomb proposes to maintain :
(1) the existing political system (2) the economic stability
(3) social equilibrium (4) cultural diversity
6. ~ The concept of two orders of signification was formulated by :
(1) Denis McQuail (2) CS. Pierce
(3) Roland Barthes (4) John Fiske
v AN :
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SEEER AR THARTRAT
gou - 11

e : 38 T H U (50) Sg-fodedd T ¥ UAE T F Y (2) Ik 1 |t yew Srfamd
g

1. g snfde gfifeafa & S=u wd = Wl & o9 99 30 &l G9R Houil § Ysgresk & S
Heh1of T 1 o1 FEd § 2

(1) T e (2) HIR e
(3) Hifer gure (4) @i wrEifa
2. yEfawe Hifed HUR &/H T S @R
(1) Tiafafy (2) B g (3) fafspam (4) ifqer fasfa

3. = Su-wivpfas emvel & o (A farelt) drarsti &t fue1 samen (™) = wgardt § 2
(1) Ea= 993 (2) fauE
(3) fomerm femmifen (4) &Rom

4. VR % 1o FHI YATIA HT a0 SIS (FTHTeH) HIE 7
(1) &R 3R = ) fr=siRw™w
(3) wHUA IR TG IHI (4) oY 3R figee

5. =& % ABX Higd A fAfafead § @ fF8 99 W@e &1 ywe W@ g ?
(1) TSR ASHITdh Faeen (2) o Tenfae
(3) HHIfS® G (4) wiepfas fafayar

6. g & AMYYT i T AL I STAYRON 1 Gfaured fra fowam en?
(1) <t Hgae ) whuE. foed
OIREEERE! (4) < fres

)
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7.  In Shannon and Weaver’'s model of communication, level C deals with the problem of :

(1) transmission (2) effectiveness (3) entropy (4) correction
8.  High predictability in communication will lead to :

(1) notionality (2) entropy (3) redundancy (4) propaganda
9. Inlanguage vocabulary is :

(1) comprehensive (2) constructive

(3) intrusive (4) the paradigm
10. The study of touching behaviour in non-verbal communication is known as :

(1) haptics (2) proxemics (3) chronemics (4) oculesics
11. Delayed drop refers to :

(1) intro (2) news features

(3) news stories (4) human interest stories
12. Vox pop is usually accompanied by :

(1) cartoons (2) photographs

(3) graphics (4) statistics
13. In newspaper design, weight means :

(1) physical weight (2) light weight (3) optical weight (4) story weight
14. The on-line comic strip, “Angry Little Girls” was produced by :

(1), Lela Lee (2) Symond Lea (3) Guy Aoki (4) Glen Choi
15. Nair and White have offered a model of communication which is :

(1) unilinear (2) horizontal (3) transactional  (4) circular
v AN ‘
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7.  HAR % UM AR o) % wied §, X C FEfaiad o gae 9 greied ©
(1) ¥ER (2)  gvTerfieran (3) T (4) 9uX

8. AR ¥ I=a qEigHAdl fohd SR Wgd w2
(1) ek (2) T (3) V=g Sgerdr (4) el

9. VW H, Ig GUE :
1) =+ 3 (2) TEATCHE §
(3) e ® (4) wfeEE (A feeEes) ©

10. Tr-arfaer HuR § FHeqsi SHeRR 1 1A R FHEA ¢ ?
(1) Tufesw (2) Wit (3) whiffHE (4) st

11. feos g foroa grafemq €2
1) 3 (2) WHER TI&
(3) HHER FHeIfi (4) W4 FfE w HRIA

12. S99 91T 3T dR R fHds Ty-a1e wdl e ?
(1) @A (2) TRIRATR
(3) TETaA-Tar (TR ) (4) wiferent

13. HHER 93 & fesied ¥, a7 &1 31 §
(1) g o= (2) TR T (3) Tt gt a9 (4) oG HT g9

14. ST SAfasRe O faza 1ol e Tegfaewto 72
(1) fter <t (2) HEHE ot (3) T sTEfR (4) T =eT

15. PR TS e 3 H9R &1 Hiset 99 fohan & 7 :
(1) THIWEAR 2) &ff=r® () TEEgRIR&T (4) JAAT

el | 5
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16. The idea of participation for liberation was advocated by :
(1) Paulo Freire (2) E.M. Rogers (3) A.G. Frank (4) A.A. Berger
17. Denis Goulet explained the concept of :
(1) modernisation (2) backwardness
(3) real development (4) developmentalism
18. The who-to-who communication matrix within the total system is labelled as :
(1) focal inquiry (2) network analysis
(3) socio-metric fit (4) structural dynamism
19. The prescription of Daniel Lerner for development were criticised as :
(1) political (2) autonomous (3) anarchic (4) ethno-centric
20. The Sarvodaya movement in Sri Lanka adopted model of communication.
(1) The Hindu (2) The Christian. (3) The Islamic (4) The Buddhist
21. The principle that a researcher should not increase assumptions than the minimum required
is referred to as :
(1) sample quota  (2) test sample (3) occam’s razor (4) golden mean
22. A possible, but incorrect explanation of research results is called :
(1) internal variable (2) confounding variable
(3) independent variable (4) dependent variable
23.. Factor analysis is used for :
(1) data entry (2) data distribution
(3) data reduction (4) data separation
v AN 6
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16. W=l & fa FefiTar o fa=ar 1 Tt foram &1 off ?
(1) =Sl HRR (2) T AT (3) uSh Hw (4) TT TR

17. <f1g wise 3 fr=fated § 9 foa sraumon =i =aren =1 82

(1)  smfRTRI () e
(3) amfoh faem (4) foemreare

18.  HFUl SN & ST HIA-H-H (¥-2-7) WaR Higew =i &= T T wan & 2
(1) Wed TRl (Fhss [ ag)  (2) Hedas favesm
(3) wHSh-Hifew fire (4) HEAHSE TeATeHhT

19. fowm & fod e ok g fed s (0 728) &1 =1 ®9 § SAeiran &t St off
(1) TeHIfa® (2) TR (3) SN (4) TIEE hEE

20. Hiciehl § Taled = 3 TR 1 9T Hige 79 ?
1) feg (2) 39 (3) T (4) g

21. ¥z fagr T vyl =1 Aradell § e <Aad & 9 SIQl fs Tal i aned
(1) yfaee ®ia 2) Thaw gfaeel  (3) SRHAIGR (4) @fvm mem

22. Y % UROTHT HT Ffad, T ToAd SIS IHI T FEATdT © 2
(1) 3T =1 (2) 9ffd (FiwERfET) =)

(3) EAH T (4) smfEd =R

23. e TAfAfaE (SR favervo) foaes ford Suam foran Sian & 2
(1) <4 T (sriwe gfafe) (2) < famo

(3) A HF HA (4) A (3THS) JYFRI

el | 7
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set up

24. The word ‘cinema’ was coined in :
(1) The United States (2)  The Soviet Union
(3) Great Britain (4) France
25. John Grierson coined the term :
(1) ‘feature film’ (2) ‘documentary’
(3) ‘short feature’ (4) ‘drama of life’
26. The film movement of neo-realism began with :
(1) Roberto Rossellini (2) Vittario De Sica
(3) Cesare Zavattini (4)  Arthur Bannister
27. The first act of the screenplay is known as :
(1) intro (2) first point (3) prologue 4)
28. The alternative (theoritical) model of news sequence is :
(1) events, news criteria, news report, news interest
(2) news interest, news criteria, events, news report
(3) news report, events, news criteria, news interest
(4) news criteria, news interest, events, news report
29. Section 499 of the Indian penal code contains the criminal law related to :
(1) contempt of court (2) defence of India
(3) official secrets (4) defamation
30. The Elaboration Likelihood Model (ELM) examines :
(1) the ways in which people are persuaded
(2)  the ways in which people are provoked
(3) the ways in which people are motivated
(4) the ways in which people are misguided
v AN 8
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24, ‘fa’ vres el WX yiquifad feren e o ?

(1) TR wH 2) wifaee i
(3) U< foreA (4) ™

25. S IR 7 fhe vk 1 wfaared foran 82
(1) R fHem (2) SlEgHS (d To)
(3) VI HIR (Y &9F) (4) SfEd *1 RS

26. T-FAIAR H1 fhen STTRIe fohtieh T IREy g3t ?
(1) Vet defert (2) Toerst 3 i
(3) TER Sarfet (4) @R afTRR

27. UTHYAT % GUH 3k hl FAT FHE ST S ?
1) = (2) vumfeg 3) gfas (4) W e

28. WHMER 3TIHH &1 dehfeds (Fgif<eh) Ofed ¥ :
(1) AN, F9ER AFee, <IN fe, Ium=n & &

(2

) TUER ¥ %6, MR 7S, FeA, =t Rue
() = R, T, 99ER AMeS, FUER § &
)

(4) HUER HHES, THER § B4, S, =Is [

29. 9RdH g Higd 1 u-499 ® frefafed @ wrafad smofas ST gwfos §
(1) I i FHAA (2) R gfaran
(3) TR 9T (4) WRIA

30. UAENIM oshaige Aied (3.TA.TH.) freAfafaa & wig F=ar ¢
(1) 57 T8RT & S T TS S S E |
(2) 59 a8 @ Sl @ Afea foRan s 2

(3) o el @ AR 61 Wiefed e S 7
(4) TS el @ A T TTerd AWTER fRaET S §

el | 9
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31. Assertion (A) Public relations is a corporate strategy of mind management.

Reason (R) : It is a profession based on truth, knowledge and accurate
communication.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A)is false, but (R) is true.

32. Assertion (A) : Most communication research studies are considered as lopsided.

Reason (R) : The studies mainly focus on media exposure, but not on the
internalisation of contents.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A)is false, but (R) is true.

33. Assertion (A) : The concept of developmental communication has become redundant
in the present day scenario.

Reason (R) : The trend towards transnational capitalism and commodity fetichism
have become more pronounced than ever before, brusting aside all
ideological debates.

Codes :

(1)~ Both (A) and (R) are true.

(2). Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.
rans | INIRLANN 1




31.

32.
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aferem (A) @ Tk Gy AiEdsh FereE i HRANE AT B
T (R) . IE FedT, I SR HEI-HEl YW W SATea e © |
e

1) (A) 3R (R) I T F)

2) (A) 3R (R) TF § T T (R), (A) FT &t A T T

(B) (A) T § W (R) A B |
)

(4) (A)3HAE T T (R) T B |

afrered (A) @ ST HER MY STl 1 STHfAd S1eeT Tk AE ok THel S § |

TIT (R) ;o T U ®Y 9§ Hifedn THUsR (IfEEE) W WieH wd ¥, T
forrereg o AT R & |

%<

1) (A) 3R (R) = g T

2) (A) 3R (R) S T §, W (R), (A) FT Tl AR TE T |

—~

)
)

3)  (A) ¥ T T (R) 3T9A T
)

4) (A) 3TEF T T (R) T T |

afrred (A) :  fIHRTE HUR H STEUR SdHE HHE % IRgyd H Wi 99 T R

T (R) o TR YSEIE S Ygid qe o W (TER) # SR ygia ved 9
A AR T I T iR Weft ik aew B Th WE A I T

%

1) (A) &R (R) I 77 F)

)
2) (A) 3R (R) TF §& T T (R), (A) FT &l A=A e
(3) (A) T § W (R) 3TTA B |

(4) (A) A T T (R) 94 B

—
—
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Assertion (A) Mass media are powerful political instruments in a popular democracy.

Reason (R) : Because they can always be effectively used to manipulate people’s
opinions and behaviours.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A)is false, but (R) is true.

Assertion (A) : An attitude is a learned pre-disposition to react to objects favourably
or negatively, in advertising.

Reason (R) : Normally attitude change has been seen as the precursor to behaviour
change.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Identify the correct chronological order of the following communication models :
(1) HUB, Schramm’s, Shannon and Weaver, Westley and MC Lean

(2) Schramm’s, Shannon and Weaver, HUB, Westley and MC Lean

(3) Westley and MC Lean, Schramm, Shannon and Weaver, HUB

Shannon and Weaver, Schramm’s, Westley and MC Lean, HUB

oo ||IH||\||||W|H\||\|“\IIIHI|||||||||!|I|\|!|H\||! 2
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AafeRed (A) : AIHHT TS H SHHITEAT Sfasel! Teriided STH ¢ |

HIT (R) ;I AR ol TF AR SRR bl Fifad 3 & o 38 gHen gomergurar @
T TR S Heha B |

%<

1) (A) 3R (R) IH FA T |

(2) (A) 3R (R) T ¥ § W (R), (A) FT T A1 T2 2 |

(3) (A)¥H & WY (R) A T

(4) (A) EA € TG (R) §A B

Afuke (A) sifygfa, fommo & ovg & 9fd st a1 THERAS &9 § gfafshan &3 &
o dett g8 wdfgfa 2

HIT (R) ;WM AR R Afygia § uRada %1 SR § aikadd &1 qEH JHe S
gl

%<

1) (A) 3R (R) T A T |

)

(2) (A) 3R (R) T ¥ § W (R), (A) FT T& =0 T2 2 |

(3) (A)TF € T (R) 7HA 2|
)

(4) (A) 3TA T Y (R) §A T |

Frefafed 99r Afedl o 8l HIATh e T i Tgd FiT |

(1) WA 99 F, TEH IR SR, IHe TF Hehef |
(2) 99 I, YA T oy, TG ., It T Hehet |
(3) I U Heheld, JH HI, IEH TS R, TH . |
(4) N TE R, 99 I, 9%t TH Hereld, TA.G . |

el | 1
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Identify the correct chronological sequence of the following professional organisations :

(1) Public Relations Society of India, Editors” Guild, All India Editors” Conference,
Advertising Standards Council of India.

(2) Advertising Council of India, Editors” Guild, Public Relations Society of India, All India
Editors” Conference.

(3) All India Editors” Conference, Public Relations Society of India, Editors” Guild,
Advertising Standards Council of India.

(4) Editors’” Guild, Public Relations Society of India, All India Editors” Conference,
Advertising Standards Council of India.

Find out the correct sequence of the five stages of Heath’s Cyclical model of activism in PR :

(1) Strain, Mobilisation, Confrontation, Negotiation, Resolution.
(2) Mobilisation, Confrontation, Negotiation, Resolution, Strain.
(3)  Resolution, Confrontation, Mobilisation, Negotiation, Strain.
(4) Confrontation, Strain, Mobilisation, Negotiation, Resolution.

Write the correct chronological order of the following magazines :

(1) The Illustrated Weekly of India, India Today, Frontline, The Week.
(2) Frontline, The Week, India Today, The Illustrated Weekly of India.
(3) India Today, The Week, Frontline, The Illustrated Weekly of India.
(4) The Week, Frontline, The Illustrated Weekly of India, India Today.

Identify the chronological order of the following publications :

(1) Four Arguments Against Television, Public Opinion, Passing of the Traditional Society,
Professional Journalist.

(2) Professional Journalist, Passing of the Traditional Society, Four Arguments Against
Television, Public Opinion.

(3)  Passing of the Traditional Society, Public Opinion, Professional Journalist, Four
Arguments Against Television.

(4) Public Opinion, Passing of the Traditional Society, Professional Journalist, Four
Arguments Against Television.

e | 1
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FrefafEd eEas Sl % Tl HIATIshias STIhH hi TgdM hited :

(1) YRAE HESE gy e, teed filcs, fad IRA Ivies JHeH, YR fommaa
& IRET |

(2) YR fagea gE 9Rwe, Tfeevd filce, wRdE s grry gMEd, dfad wRdE
HHGH T |

(3) oifed IR Graes I, YRA dis gy 9iEmEel, tfeerd firce, wrda fagms
W% IRET |

(4) Tferw filce, YRAE A Ty A4E, fad IRAE 99 e I, YRad fagmm
& IRER |

W H @y F WhEAdETE % =T Hied Hi Uid STaeensii w1 96l TIHH A4 ST |

(1) foE=mE, Amed, ATaEt T, o, T
(2) THES!, SIH <@, 9w, J&E, fEama
(3) UG, AT THE, e, A, fauma
(4) Aot THYE, fEEmE, Ameal, ST, =

Frefafaa aferrsti =1 wal wemshits w8 § fad

(1) <t semefes diwet Arw Efean, sfean <8, hearsd, &t & |

(2) ThedmEd, a1 ik, 3feal T8, S sa¥ciee dishall S Sfea|

(3) zfem T2, & ok, Teared, & sergeiee dhalt tfh sfean|
) & i, Fears, § sawefee siwat i e, e =

(4

FrefafEd Jehmml % Tt hIATIshias e Fi T8aH Hied

(1) R IWHE PR TefifdasH, dfeae SAfarTed, e offw 3 TSRHa diEmEel, Ihema
ERINES

(2) IhYHA SHiGE, TIfET SI1h & JSHd JiEEe], ®R ANHCH T TolfasH, Ifsaes
SILIERE]

(3) UIET SATE S TSNS HHES, Gfeers SHieH, Ihed SHiaR, ®R SHE ST
ESIICEE

(4) fsaess AMIFEE, WET AT < S GrEmEe, ThHd S, B SHE 3T
ESIIEEE]

el | 5
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42.

4) (i)
ross [ 111

Match the following :
List - I
(Codes)
(a) Restricted code
(b) Broadcast code
(c)  Aesthetic code

(d) Arbitrary code

Codes :

@@ (b) (9
1 @) @O @)
(2) @) (@) (@)
G) @) @ (i)
@ @ (D) (@)

Match the following :
List -1
(Producer)
(a) Georges Melies
(b) Edwin S. Porter
(c) D.W. Griffith
(d) Charlie Chaplin

Codes :

(@ (b) (9
M) ® 3 (@)
) @) @) ()
®) (v) (D) (i)

(iii) (@iv)

LR

(i)
(i)
(iv)

List - IT
(Description)
Shared by mass audience
Changes rapidly
Aberrant decoding is impossible

Simple Syntax

List - II
(Film produced)
The Circus
A Trip to the Moon
The Great Train Robbery

Broken Blossoms

IV' CAREERINDIA

Paper-11



Iv. CAREERINDIA

-1 qEt-11
(&) ( fereruT)
(a) frf=a #re () S Fe g e H
(b) TERT S ) I § giEfdd
(c) HicdwaE e (iii) forverm feifen sramsm 3
(@) wfes 7 (iv) e o
FE :
@ (b) (o) (d)
1 Gv) @) @) (i)
(2) () @) o Gv) ()
@) () @ @) (i)
(4) (1) () (v) (i)

42, fr=Afafea w1 faam &3 :

et - 1 it - 11
(Teren fuar) (ffda forew )
(@) s AaraE @) feadg
(b) TEfo T@ TR () Tfmgd g
(c) Sl fafey (i) & 9 39
(d) el =fe (iv) ST S

@ (b © @
1) @) (i) (@{Av) (i)
@ ) ) 0
@) (v ) G 0

(

iii iv i

) G G
ress [ NN

)
Il 17
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43. Match List - I with List - II
List -1 List - II

(Model) (Inventor)

(a) Pyramid model of PR research (i) Cutlip et al
(b)  Effective yardstick model (i) Jim MacNamera
(c) Short-term and continuing model (iii) Walter Lindermann
(d) Preparation, implementation and impact model  (iv) Watson
Codes :
@@ () (9 ()
W) @ @ @) 0
@) ) @ 6 @)
@) (O (v G )
@ v O G i)
44. Match the following :

List -1 List -1I

(Director) (Film)
(a) Sergei M. Eisenstein (i) © Metropolis
(b)  Vsevlod Pudovkin (if) Citizen kane
(c) Fritz Lang (iii) The Battleship of Potemkin
(d) Orson Welles (iv) Mother

Codes :
@ () () (d)

1 @) ) @ (i)
@ @ @) @v) ()
G) @ @ @v) ()

i) (Av) (@) (i)

@ (
s ]

I 15



43. e - 1 G - 10 % e ghfem F1

et - 1
(dtset)
(a) e T = fofe Atea
(v) st e wiew

(c) FTHIfTHh T Had Hisd

(d) IR, fRaraa Td g9 Aied

@ () (© ()
) (@) (iv) (@)
i) (@) @)
(i) (v) (D) (i)
(v) @) Gi)

iv)

iif)

44. Frfafed 1 faam 1

(Frderer )

(a) TiE TH. ST

(c) o
(d) Tl S

@ (b)) () (d)
M 6@ @ 0w
@) () (i) (v) (i)
@ @ @ @) ()

(i)

1 iv i

4) @) () @
ross [ HTANN I

(

(v) et gt ) et =
(
(

(i)
(iv)

TEAREERINDIA

T - 11
( fasRTT Tt )
Fefad Td 3

iy o feaaw

el Tae™m™

CIEEsE
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46.
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Match the following :
List-1 List - IT
(Personality) (Focus area)

(a) Jacques Derrida (i)  Text linguistics

—~

b) Noam Chomsky (ii) Discourse analysis

() Van Dijk (iii) Network of sings

(d) Ferdinand de Saussure (iv) Dismantling structure in text
Codes :

@@ () (9 (d)

i) (i) (i)
i) (i) (iv)
V) @) ()
iii) (i) (iv)

—~
—

—_~ o~
W N
~— — ~— ~—

—
=~

Read the following passage and answer the questions from 46 to 50.

During The 1940s, social responsibility theory emerged as the predominant normative theory
of media practice in the world. It represented a compromise between radical libertarian
views and calls for technocratic control. Social responsibility theory put control of media
content in the hands of media practitioners, who were expected to act in the public interest.
No means existed, however, to compel them to serve the public. They were free to decide
what services were needed and to monitor the effectiveness of those services. Since its
articulation by the Hutchins commission, most media practitioners have at least been
introduced to the basic ideals of social responsibility theory. As such, when they are questioned
about their work, most provide explanations based on social responsibility notions. In
addition, many different news production practices have been developed in an effort to
implement these ideas. Still, there seems to be little enthusiasm among many media
professionals for social responsibility theory’s focus on the public good and on broad-based
reporting about significant events. In addition, as the conflict between social responsibility
and profitability continues to grow in our increasingly concentrated and commercialized
media, responsibility becomes less central to the mission of many media organizations. Media
critics such as Gaye Tuchman and W. Lance Bennett have charged that media coverage of
minority groups and social movements actually impedes or subverts group activities. They
argue that ritualistic balancing of news combined with overdramatized coverage has
popularized false impressions of groups or reinforced negative steneotypes. Groups get little
real assistance from media. Most media services are aimed at demographic segments favoured
by advertisers not at those groups in greatest need of help. Media have chronicled the decay
of cities but have done little to create “Great Communities”. Their target audiences are
generally in the affluent suburbs, not the inner-city ghettos.

Who suggested the social responsibility theory of media ?
(1) Gaye Tuchman (2) Lance Bennett

Hutchins Commission (4) Media Practitioner

I 2
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Frefataa =1 faam ®ifve
-1 T - 11
(afeRTa ) (IR &)

(a) T efte (i) e ur foe
(b) = ==t (i) forel feorwero
(c) a1 SHESH (iii) TorRl =1 S (Aeah)
d) TEMTE T AR (iv) FES H T 1 SETE &
%<

(@ () (9 (9
1 (@) @) @) @)
(2) @) @) (v) (i)
B) (v) @) @) (i)
(4) (@) @) @) @

fEafeTlad e 1 9g 19T T F¥l & I G 46 F50.

1940 % T H MG IRATIE g Joa Fame fHgr & gam foava #§ geehiia
I % ®Y 3T I 39 STURYT 9971 Wa=AaNeal o foaarl AR qahhal o (0 & o=
e qrl &1 gfatitae fowan | g Swerae e | Hiftea foawa o & =0 &1 Hifean
gl & giel U 9ig fean, 54 STren 1 St off f 9 51 feq § w5 S| HIE TH 9ieH T8
8 3 51 61 o & fau anes foran w1 3= w@ideran off o o ffvea 8 T for Seneti 1
STTILIHAT © 3T 37 HaAel o1 FhE TR JTell ST ST |- B TR & oTes 38 W % § A
stferenter Hifean e 3 AT ST fagr & Jayd STeeil l IRY fha | 38 goR S«
% T & Gao B T 33T T a1 AR 3 ranfSier TSI ¥Ron R e Treisho fean |
$9oh WY 3Tk - THER FH dwmEl & ot 37 fa=9ri &l a0 :31 & 5ae 9 fowfaa
o T | TE vdtd 2 € TR wriie Swerta faga o s foig o fed oiR mecayul setet &t
o smenfea Raifén & wRor ses Hifean et # aga #7 e foums <o €1 39 -y
srcafer oy Hfd iR srediges: Hifea § i StReTaE iR qATRER! & ste g9 s
T fSTEeh TROTTEEEY TR 3T Hifedn el o e & fau 7 qgaqul 8 51 Hifea
STl S A5 THiA IR Toeg o 92 7 TR e fof sTeqders aerEl oiR |
et i wifean 3 o we fommn sqd 7 aMfes wr aifed gan 71 s=afed gam) A a2 §
o TRl % wH®IS! FHAe SR AHRE TOR | WG 1 Ted 9 TEIA @ S § A
THERIHF ¢ TF TRON ¢ Bt & | THEI I Hifea ¥ 9gd &1 & el fHerdt ¢ stiferrar wifean
JarrsTl o1 YA SHIEAF A9 8 faRramereti i ey qg=m g € 7 o 37 wmgi =t 9= derwa #1
Gaiferss STavashal gt &1 Hifedr 3 TR & &9 = fafueg fean § 7 Jem aqer’ &1 = &
forg =rgd & e TR

ST T8 eIk A AT FE U B €, 7 R TR g 9
Hifea & wrHisier STRerae fagrd %1 g fomae o ?

(1) S A (2) T
(3) e smEm (4) wifean sqaarh
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47.

48.

49.

50.

IV' CAREERINDIA

What does the social responsibility theory suggest for the media practitioners ?

(1)  Questioning themselves

(2) Serving the public
(3) Highlighting the affluent in society
(4)  Criticising the poor

Who is the critic of social responsibility theory of media in the above passage ?
(1) Lance Bennett (2) Everett Dennis
(3)  William Hutchins (4) Dennis Goulet

Whom do most media services aim at, according to the passage ?
(1) Demographic segments (2) Media practitioners
(3) News producers (4) Inner ghettos

What is the view of media critics of present practice of media under social responsibility
theory ?

(1) Contributing to development (2) Covering the affluent’s news
(3)  Ethical reporting (4) Reinforcing negative stereotypes.
-00o0-
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47. WEISH ST fagm 7 Hifea saenat &1 w1 gae e ?
1) "I (2) T
(3) UHN o G AfKE ®I U (4) TSI hl AT
48. IwE MY § Hifem & wrferen Sweifaa fag w1 s § 2
(1) o Se (2) wawE efE
3) fafeaw efe= @) = Ttsa
49. TV % STIER e Jansii H T @eF B © 2
1) SHHiers T (2) e saErh
(3) THrER fmf (4)  fad gl
50. G SWRIE fagT % Tt Hifedn eTeir=eh! &l aoHM Hiftedl Twmg & fawg § =1 faar
g7
(1) fow™ § AreE (2) I o FHMEN 1 TOR
(3) fqwe faifén (4) THERIHE Efges TR ! Gaifeld HE
-00o0-
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