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MARKETING-II
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General Instructions :
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(i)  This question paper is divided into four sections.
(i)  Section A contains 9 questions carrying one mark each. Answer all these questions.

(iii) Section B contains 12 Short Answer Type Questions carrying two marks each.
Answer any ten of these questions.

(iv) Section C contains 9 Short Answer Type Questions carrying three marks each.
Answer any seven of these questions.

(v) Section D contains 4 Long Answer Type Questions carrying five marks each.
Answer any two of these questions.

Hug-<h
Section-A 1x9=9

F IcTE 1 o6 3TheTehd Tt & 3TN hH § U TATE o WY SThEL TS St & e § -

(%) s (@) gl

(M) fenfies (m) fafem

Products that are relatively inexpensive and are purchased frequently with minimal
effort can be classifiedas  products :

(a) Shopping (b) Convenience

(c) Industrial (d) Specialty

foraoT STl <1 T ey W e 3cdTe frerar g
() G qEI W HET TR (@) TSR Y o3
() ferenfert gra () Terdwor ded | s % fore aemw

A fundamental part of the distribution function is to get the product :
(a) To the right place at the right time

(b) Launched into new markets

(c) To intermediaries

(d) To market to avoid channel conflict
2
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 3dIE A1 SIS <l UgeH &t | |

(%) = (@) &

() femm (@) aEA

The  identifies the product or brand.

(a) Container (b) Label

(c) Advertisement (d) Warranty

ffaRaa nfafefem @ wefifa 3cme % famo 4 =6 mfra § 2

(%) Topamd s (@) fersmom ittt
QIB:EEERIIEIRRI (F) Tg A1 forawor wiffarfest
Which one of the following activities refers to distribution of products ?

(a) Selling activities (b) Advertising activities

(c) Promotion activities (d) Place or distribution activities
T <Y eV ForivaT S 38 a%g & ST B @

() T (@) R

(M) wEm (9) 3T

is the basic property of a service which makes it different from a product.

(a) colour (b) size

(c) expensive (d) intangibility

o 3 & o e s o o i R

(%) UISIHH hi Tk (@) fowaenm

(1) ifaH TR yEE G LIRS

All of the following are the examples of unsought goods EXCEPT :
(a) Course books (b) Encyclopaedia

(c) Funeral plots (d) Insurance policy
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T Teh HUHT 7Y ATl o TIaor § Teh A1 Teh A 1) YA fersharat =t st et 8,

() 3TTHeT foque (@) vcaet faqum
(1) Hedorad fodque (9) TEhIRA foduE

When a company distributes its products through a channel of distribution that

includes one or more resellers, this is known as
(a) indirect marketing (b) direct marketing

(c) multi-level marketing (d) integrated marketing

= 4 9 19 i u qanai i fafyr fommar 78 2 ¢
(%) Iregad (@) Wi
(T)  STEdfeeRal (a)  Aferrsan

Which of the following is not one of the distinct characteristics of service ?
(a) Untouchability (b)  Perishability

(c) Tangibility (d) Inseparability

TITEeh Teh JTee! el 1 =it ITH < oh FoTT I8 <l & -
(%) g (@) veH g

() B qe (|) Geu e
This is the amount that the customer has to pay to receive a good or service :
(a)  Price (b) Display price

(c) Discount price (d) Retail price
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Section — B

=1 o 9 fopedl 10 I991 & IR T

Answer any ten questions from the following :

10.

11.

12.

13.

14.

15.

16.

17.
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Toraur 3R fershi o A formel fiT 3mamd ot Tt hife |

Distinguish between marketing and selling on any three basis.

e AR T 1 37 7 7

What is meant by a retailer ?

AsIfeqT o feheel Q1 < o1 Jeeid HIfT |

State any two functions of labeling.

Tereror Heart Y ofirent 1 HE H THEIT |

Explain briefly the role of Channels of distribution.

IqTE e =k T R Y B 7

What is meant by product life cycle ?

Teremfrar Scarei <h ferel @ fereiwdaAt <1 Seorg HiIfT |

State any two features of luxury products.

IcTTE HIeh oAU kT 31 T8 ?

What is meant by product standardization ?

Torshl 2 3R v 5 |
What is meant by sales discount and allowances ?
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18.  Teraur fersror & gowr freritor o weeaqul & ¢ &9 § H9sy |

Why is pricing an important element in marketing mix ? Explain briefly.

19.  3TacTsa forawor <t forgl <1 Himnsti o1 oot Fifvu |

State any two limitations of online marketing.

20. TfEeE o fafyr= ST <t = T |

List the various modes of transport.

21, TERH FAFFTE ?

What is meant by publicity ?

Qug-T
Section-C
=1 o 9 foregl Tra w1 o S i 3x7=21

Answer any seven questions from the following :

22. e fAufr 3 SAfRIfa sRenl o Seoi@ hIfT |

State uncontrollable factors under pricing.

23. oAtwa fashi 1 sd s @ 7 fshi gadq o ag wa fim g 7

What is meant by personal selling ? How is it different from sales promotion ?

24, YA TR TR 7 T2 fh8 THR FE FAT | ?

What is zero level of distribution and how does it work ?

25. forearieq feraur fiysror & aail 1 G819 § F9LST |

Explain briefly the elements of extended marketing mix.

26. %TH i Tory TR ArTieres Mgt fouvr o Iw foher ST @ 2 WE § gui Hif |
How is Facebook is used for social media marketing ? Describe briefly.
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27.  faauor & 3=arid S8 o <A ol THTfId o ITel hiehl o] HHEST |

Explain the factors affecting choice of place under distribution.

28.  37TFed 3Tl <hl fepgl i fersiwdnatt st Seor@ hifs |

State any three features of unsought goods.

29. o fagur 6t foRivyarst =1 Seorg il |

State the features of service marketing.

30. Teh 3T 3TN o feheal 9 STHI 1 Iocild HIfTT |

State any three benefits of using a product.

glgs -9

Section-D
7 o & Fopedl @ STl o ST GITT 2x5=10
Answer any two from the following :

31, fordlt sfrenfies Scate o foru ST fordl ST et ATt Torawor Areami <1 989 | 9ufq Hif |

Describe briefly the distribution channels that can be used for a heavy industrial
product.

32. HadA Ty = fafis awi o6 ga | 9ol i |

Describe briefly the various elements of promotion.

33,  “3ATeITs fodur Ush W ek fuvE 8 1 |JwesT |

“Online marketing means hassle free marketing.” Explain.

34, {459 % SN) s 989 | g9sT |

Briefly explain the disadvantages of advertising.
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