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The figures in tlrc nargin indicate full nntks

Ior the questtons'

i Q No l catries 7 nntk eaclt 1x8 = 8

2x5 =10

8x4 =32

Q. Nos. 2 -6 catry 2 marks ench

Q. Nos. 79 - 22 cnrry 8 nwrks each

I

Q. Nos' 7 -77 uvnl 3 marks each 3x5 =15

Q. Nos' 12 - 78 caml 5 matks each 5x7 =35

Total =100
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Pass Marks : 30



1. Answer as directed :

fuaTqfiEe1fi$ "

1"8=8

(ai Advertising agencies only prepare advertising plan' I

llndicate wlether Tnte or Falsel

frer+r frwui c€q @erd< qk{fl{ elEs sr<l

\e6 a qe6 fu41)

(b,l The basic objective of advertisement is to create .- for

the goods/services. ( Fill in the blankl I

R@t i-d< {q ftqt t{aq 4qlr{, a ffi{F 

- 

{& Gl|

i'/dflttf.,tq<tt

(c, Newspaper is an indoor/outdoor media of advertisement' 1

(Choose the coftect word)

asfro+s {q R@l,rd<,48 qIs/<fu $fi1

1'sa aqttt ffi Afrsll)

1d) "Personal selling and salesmanship are synonymous terms"-

T

llndicate whether True or Falsel

'<iRFls F-6 qrs ffi ifl?F{ -rq f'

( e6 d ws6 6<4)
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(e) "Radio advertisement is direct/indirect advertising". 1

(Choose the conect an-swer)

w{l-q< {W frst+r qh g-s1s/qrqs Rg1"Rr

(sa. 6WA ttfr €fre<r1

A What is creative Salesmanship ? 1

market research".

2. What is 'Topical Copy' ?

'arq{E-$ \ilE"ffta'aEa fr r
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Wft{ds fr-fi-sgfr r

@) "ldentilication of target group is not the subject matter of

I

(Indicate whether True or Fabe)

'sf$ 6'R-sf,{q {6TF rirc{.fi< R<'s<q qqs r,

(sq d ws6 6r[)

(h) Good health is a physical/mental trait of a salesman. I

(Choose tlw conect u.rcrd)

{qlEr {E qqi'frr@sR ryftfr-a7a1.{fr-o e.tr

(ea ffii arQ 6&evr)
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3. What is saies rePort ?

'fr-6 afu<q'{'fr t

4. What is meant by "Patronage buying motives" ?

E"rreler< T{mt< e+v fr t

29TSAAD 14]

.)

D

dlffreq qfiis ea e@ma ft 1om I

ffi1<eryfuffifunt

g. What is the importance oi consumer protection ? 3

,

3

a
J

6. What is "Real response" in advertising ?

fie]"no 'erfs i{{R'vcq ft r



10. What is meant by sales territory ? Why is it required ? 2+l=3

ffi mrtnftpm z tlr $crtqffn-sl ft ?

11. write'a note on the conference method of Salesman training.

Frost< aftsqs rftEn 'rEG< frsG €h 6ffi €l"nt

12. What are the xays of evaluating the Performance of a salesman ?

Discuss in brief.

fr fr ercr<,ew R@sF qRr{'F FEfi s{ q{ ? ES qlinm Fll

13. Write a short note on "Commission on Quota basis " 5

"rrerBr< &ft.c= reG" frsc{ ,{B E{tm fr{tI

14. What is 'Buying Motive'? What are the types of buying motive ?

2+3=5

@{ a1Gfr ? 4{ clfr< sa1-q r{{ft t

15. Write a note on the methods of recruitment of salesman 5

frr.6€t T€< 1herg< e'i<s eB 6ffi fr{t
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16. What are different forms of publicity ? Discuss.

d6r< fiBr ssR ft ft ? qrrflFl fill

17. Discuss the role of consumer organisations and NGOS with regard

to consumer Protection.

5

al<F T{EF CFIS aE{5 l\th cFF q{ &qi Efr{'l <iFn sifi I

18. What are the factors that altect the buying motives in advertising ?

5

fr'epr+ ea 41fu avn 6a54ff $"n46 q$ ft ft 7

19. {a) Discuss the functions of advertising dePartment' 8

frsr'n fiqm +tffi qr?flEll +.<ll

Or lsl:ql

fb, How does ellectiveness of advertisement evaluated ? Explain'

frq'nrerffit frca1om<l <r ? <fils'{tl

20. (a) Discuss the essentials of a good advertising copy S

qrrf fierqa qfrfrA q"${ fi{rffi{ efifi r{t qIFIlFl €{l I
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o"/q$t

fbl Discuss the functions of the various departments of Sales

Organisations. I

FdA qtrrh< R&n fisffi{c{ or6{q <it<l et t

21. Discuss the objectives of Market Research. a

{qR rIrfictR $16ya1q <rFlt <nl I

22. Discuss the merits and demerits of Salesmanship' a

ffiqjI{ eq qFF ffiI{rr{K qfFilsal {{tt

-x-
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